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Abstract 
The aim of this study was to investigate individuals' perceptions of the Omani national TV performance towards 
people with Intellectual Disability. A total of 130 (68 males and 62 females) employees- at disability care centers 
in Oman- responded to a set of items that tapped their perceptions of the Omani national TV performance 
towards people with disability. An exploratory factor analysis showed that employees' perceptions can be 
represented by two factors: (1) performance quality, and (2) performance attractiveness. The two factors 
correlated positively. Employees' reported low levels of perception of the Omani National TV performance 
towards people with disability. There were no gender differences in employee's perceptions.  
What is the employees’perceptions of the Omani TV performance towards persons with Intellectual Disability? 
The TV is one of the Mass Media which has a rule to encourage the social participation of persons with 
Intellectual Disability 
© 2013 Sahar El Shourbagi. Published by Elsevier Ltd. 
Selection and peer-review under responsibility of Dr Zafer Bekirogullari. 
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Introduction  
The well-being of persons with intellectual disabilities (ID) has become an important issue in the 
developed countries, especially after the adoption of social inclusion (Langevin, 2003). In line with this notion, 
researchers have examined the recruitment and activation of modern technology to enhance the process of social 
inclusion of people with ID. Specifically, several researchers have tried to teach persons with ID method of 
writing communication (Duchesne, 1999,; El Shourbagui, 2007; Fougeyorollas et al., 1998; Vienneau, 2004; 
Yang, 1995).  To further suopport the research on social inclusion of persons with ID, several studies have 
examined the obstacles that may limit the social inclusion of people with ID. Several studies concluded that there 
should be some adaptation to the society to meet the needs of people with ID. Researchers within these studies 
have attempted to match the needs and characteristics of people with ID to the complex characteristics of the 
society to facilitate the process of inclusion. The findings of several studies have shown that some modern 
communication technology can be adapted to the needs of people with ID. Studies proposed some modern 
communication adapted to the people with ID, such as: creating an electronic keyboard adapted to the abilities of 
people with ID (Germain, 1994), developing a calendar prepared to be understood by these people with ID 
((Langevin et al., 1995), adopting the method of simplified text, or alternative spelling to facilitate information 
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access to people with ID over the internet (e.g., websites), and develop a model to help researchers determine the 
responsibility of society institutions, including the media, to change people's perceptions and beliefs towards 
people with ID (El Shourbagi, 2009; Renaud 2007,). It is important that all the society institutions work together 
to help people with ID to be included successfully in the society. One of these important institutions is the media 
institution including radio, TV, journalism, and internet. These institutions can play an important role on 
affecting people’s attitudes towards the inclusion of people with disability (Pasquier, 1999; Livingston & Bovill, 
1999). The findings of several studies emphasized the role of mass media in changing people’s attitudes towards 
the social inclusion of people with disability on the condition that the media material presented should be in line 
with the needs of the people with ID and their families (Fougeyrollas et al., 1998).  
1. Intellectual disable 
Intellectually disables represent an important with regard to their number and the concern of international 
organizations (Stakes & Hornby, 2000) because this category of people has limited intellectual abilities. 
Intellectually disable people represent 3% of the people. The American Association of Intellectual and 
Developintellectual Disabilities (AAIDD, 2002, p. 19) defined intellectual disability as "a disability characterized 
by significant limitations both in intellectual functioning and in adaptive behavior, which covers many everyday 
social and practical skills. This disability originates before the age of 18." Dionne et al. (1999) summarized 
perceptual and non- perceptual characteristics of intellectual disability. The perceptual characteristics include 
retardation in intellectual growth, a slow of the development of intelligence abilities, and the brain does not 
function appropriately. The non-perceptual characteristics include low motivation and self-confidence, permanent 
expectation of failure, and lack of information. These characterises have urged several studies to recommend the 
adaptation of the society in favour of the people with ID instead of focusing on the person him/her self. In line 
with this argument, several studies have called for the adaptation of school and society to match the people with 
ID (El-Shourbagi, 2007; Fougeyrollas et al., 1998). This is particularly important for the media institutions which 
may carry some responsibility towards people with ID. Mass media are of concern of many people and 
specifically children keen on watching TV (Shaheen et al., 2008). Al-Khamis and Salway (2005) the TV is one of 
the most important mass media for people with ID in the gulf. In line with argument, the importance of TV as one 
of the mass media is increasing for people with disability and therefore TV is carrying a social reasonability 
towards this category of people.                     
1.1Social Inclusion for people with Intellectual Disability 
Social inclusion for persons with ID is having full access to activities, social roles, relationships (Partington, 
2005) full access to information (El shourbagi, 2009). To realize the social inclusion for people with ID, we need 
a variety of factors that act as facilitators (Fougyrollas, 1998). These factors include the quality of services 
providers, access to information, services activities, education, etc. (Hall, 2001).To get these factors as 
facilitators, the governments and the key organizations must have the will to build accessibility into their 
services, information, etc. The mass media is considered as one of these key organizations that can help this 
persons to have access to the information and even it can help their parents to get information about services in 
the society. 
2. Televesion  
The significane of this study is that it represents an attempt to inegrate TV as a means of mass media to play an 
important role twoards people with ID through enacting and developing the role of TV to improve the conditions 
of this category of people. It is notable that the TV material is focusing on deaf and sexually disabled people with 
relatively ignorance of people with ID. The TV can play an important role to help people with ID. This role 
include :1 - change the attitudes of the general population towards individuals with ID, in order to contribute to a 
better acceptance of their differences;(El Shourbagi, 2008; Ahmed, 2006); 2- encourage the individuals with ID 
to act upon themselves, to feel that they are capable and that they will succeed, to reduce their dependence and 
improve their self-respect; (El Shourbagi, 2009); 3- simplify the media messages to improve the accessibility of 
the information by persons with ID. (Goggin, 2009; El Shourbagi, 2008; El shourbagi, 2009). Several studies 
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have stressed the importance of TV as a mass media to form the conceptual picture of the reviewer towards a 
person with ID in general and a person with intellectual ID in particular. In fact, several studies have shown that 
the picture presented by TV about the person with ID is still negative and that TV does not publish positive 
pictures of the person with ID to facilitate the inclusion of the person with ID in the society (Alkhamis & Salawi, 
2008; Burd, 1997; Levine, 2004; Saito &Ishiyame, 2005; Haller, 1997; Harnet, 2000; Shahin, 2008,). Several 
studies have also showed that TV is one of the most acceptable mass media by both people with ID and normal 
ones. They see that TV services different purposes including information and amusement. These studies have 
also stressed the role of TV in changing people’s attitudes towards certain issues. (Ahmed, 2008; Alkhamis & 
Salawi, 2008; El Shourbagi, 2009; Shaheen, 2008; Renaud, 2007;). Overall, it is becoming clear that people with 
intellectual disability level in an isolated island because of their limited intellectual disabilities and also due to the 
low level of caring directed towards them. As such, the present study seeks to search for different means to help 
people with ID to break their isolation from the society. The present study aims at:1. Monitor and evaluate the 
performance of Omani national TV towards people with ID to reach general recommendations that serve the 
Omani society. 2. Identifying the levels of perception of the employees’ working with people with ID of the role 
of the Omani national TV towards people with ID. 3. Identify the relationship between the quality of performance 
of the Omani national TV, its attractiveness and persuasion of the information presented about people with ID 
and TV watching.  
.2.1 Pathways of Mutual Influence Involving Media Portrayal of the Integration of Persons with Disability 
Identifying the research aims necessities exploring the main elements or components that contribute to the 
production of the media message broadcasted by TV concerning disability whether this message is directed 
towards the people with ID themselves, their parents, or people working with them or even general people. The 
researcher has adopted a model that determines the role of the associations that take care of people with ID. This 
model shows the role of public mass media to minimize and break the social isolation of people with ID. This 
new adapted model is the Pathways of Mutual Influence Involving Media Portrayal of Health Norms (Renaud, 
2007). The original model argues that media as public means of communication and a source of effect of all 
citizens play an important role in changing criteria, attitudes, and life habits of food and sport in order to improve 
people’s health and develop their life style. The model suggests the media can change people’s attitudes towards 
specific issues for example health protection. This strategy can be summarized in the form of the interaction 
between the sender of the attitudes and the information provided such as opinion leaders, and the sender who is 
responsible for the media production. This model considers mass media one of the means to change attitudes and 
criteria in the society. This model also considers the person every person in the society as the main aim of the 
communication process to send specific messages specifically for institution focusing on health protection. For 
this reason El-Shourbagi (2009) modify some elements within this model to serve the category of the present 
study; the people with ID, so that the institutions become wide enough to serve and care for this category so as to 
know the need of this category. 
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Figure 1: Pathways of Mutual Influence Involving Media Portrayal of the Integration of Persons with disability 
This model shows that the responsibility of achieving these three roles of the media message needs 
integration among the sender, the sender, and the mediator. This type of integration should occur under a social 
supervision and a political will that understands the role of the TV to support the process of social inclusion. In 
the sections that follow, we will shed light on the elements of this model.  
2.1.1 The initial Emitter 
This represents the sender in these institutions that care about the people disability and can be specified in three 
ministries; the Ministry of Education, the Ministry of Health, and the Ministry of Social Affairs. The send also 
represents non-governmental institutions. These institutions urge the mediator to present programs that can 
change the attitudes of the society to be positive attitudes towards the person with disability through the 
publication of correct description of the person with disability and stop publishing descriptions that can hurt him 
or her (such as mad, nuts, trivial, ..etc) and which are still used by many people in the society (Saito & Ishiyam, 
2005; Haller, 1997). These institutions should also show the strengths of the person with disability and should 
avoid showing hi/her weaknesses so as to improve the image of the person with disability in front of public 
people and facilitate the process of social inclusion (Thomas, 1999).        
2.1.2 The Relay- transmitter 
This represents the mediator in the mass media  who can produce a media material that can deal with this 
category and their families or deal with the public people concerning this category so as to direct the society 
towards positive attitudes and offer guidance and counseling to parents (Goggin, 2009). The mass media of 
interest is the TV because it is considered one of the most important mass media to change attitudes and modify 
habits. Some studies evidence the impact of the media on the attitudes and beliefs of the public, (Caron-
Bouchard& Renaud, 2001), children and adolescents (Nunez-Smith et al., 2007). 
Nevertheless, bery few studies have analyzed the way in which the media shape norms related to well-being 
(Alcalay & Bell, 2001). A limited number of studies have shown that mediator sender use of specialists is a 
positive element and increase the validity of the media message (Erickson et al., 1989; Maisonneuve & Renaud, 
2007). Thus, there is another role for the original sender; to urge and encourage specialists to participate.  
2.1.3 The receptor  
This element is the centre of the whole communication process because the original sender, the mediator sender, 
and the message all are looking for the receptor so as to convince and affect him or her so as to achieve the aim 
of the message. Several studies have recommended considering the public people, its psychological, social, and 
health need, and characteristics. Proulx and Maillet (1998) explained that the process of understanding the media 
message depends on the easiness of the message and the use of picture and explanatory movies as well as the 
characteristics of the receptor’s understanding, needs and interests etc. This takes us to the role of TV as a mass 
media in simplifying the media message delivered to the people with ID as equal to what is done with blinds or 
deaf people. The European Association of the International League of Societies for Persons with Intellectual 
Disability (ILSMH, 1998) emphasis the right of the persons with disability to obtain information according the 
principal of equal chance recommended by the United Nations. The association has underscored the simplicity of 
the information offered to the person with disability in line with his/her perceptual and non-perceptual 
characteristics  
4.4. The society 
   This model stresses that the communication process occurs in a society considering its values, habits, beliefs, 
and educational level. The mediator sender should not miss the characteristics of the society, its values, beliefs, 
attitudes, and needs. This is an important issues because Western countries are different Eastern ones in their 
culture and values and that the conditions of the person with ID in the West is different from the East. Langevin 
(2003) argued that whoever deals with the person with ID should take into consideration the culture of the 
society. The sultanate of Oman is one of the countries that encourage the social inclusion for people with ID. The 
sultanate encourages all its institutions to cooperate together to facilitate this process. 
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The present study adopts a descriptive approach to identify the performance of the Omani national TV towards 
people with ID through exploring the opinion of employees in El-Wafai Care Center in Sultanate of Oman.    
3.Research Hypotheses 
 (1) People’s perceptions of the Omani national TV performance towards people with disability can be expressed 
along two factors: (a) performance quality and (b) performance attractiveness. 
(2) Participants’ will display low levels of perception of the Omani national TV performance towards people with 
disability. 
(3) There will be gender differences in participants’’ perception of the Omani national TV performance towards 
people with disability. 
(4) There will be significant positive correlations among performance quality, performance attractiveness, 
perception of TV social role, persuasion of TV information on disability, and TV watch.   
4. Methods 
This is a descriptive comparative research that aims at monitor, describe, analyze, and compare the phenomenon 
of interest to another one within a different context so as to determine the basis of means of communication to 
develop their performance. This research depends on survey method using a sample because it is difficult to 
survey the whole population. A questionnaire was administered to the sample of the study to collect data from 
employees about persons with ID.    
5. Participants  
In this study we had the participation of 130 (68 males and 62 females) employees- at disability care centers in 
Oman. The participants answered a two parts questionnaire. The first part was composed by 26 closed questions 
related to the aspect of the performance of the Omani national TV (15 items describe performance quality ans 11 
items describe performance attractiveness).  the second part referred to the sociodemographic data. As we 
intended participants to answer all the questions, the questionnaires were anonymous. 
Results 
1. Exploratory factor analysis 
An exploratory factor analysis with principal components and varimax rotation was used to analyze responses 
from 130 individuals on 26 items that represent perception of the performance of the Omani national TV towards 
people with disability. It was intended that 15 items describe performance quality and 11 items describe 
performance attractiveness. The positive items were rated on a 4-point Likert type scale: 1 (Strongly Disagree), 2 
(Disagree), 3 (Agree), and 4 (Strongly Agree). This scoring system was reversed for 3 negative items in the scale. 
The number of factors retained was determined by using the following criteria: (1) Kaiser’s rule of retaining 
factors with eigenvalues greater than 1; (2) Cattell’s Scree test of the plot of eigenvalues; and (3) each factor had 
to have at least three items. Inclusion criteria for items on the retained factor were that they had loadings of at 
least .3 on that factor. Items with high cross-loadings, wherein an item had a loading of .3 or greater on more than 
one factor, were assigned to a factor on the basis of logical fit. A corrected item total correlation of .3 or above 
was required to confirm the assignment decision. The factors that were identified were named on the basis of 
their content (Nunnally, 1978). 
The analysis retained two factors that explained together 57% of the total variance extracted. Factor 1 
explained 32% of the total variance extracted (eigenvalue = 3.4) and consisted of 13 items that describe people’s 
perception of the Omani national TV performance quality towards people with disability. Two items were deleted 
from Factor 1 because they loaded substantially low (< .30). Factor 2 explained 26% of the total variance 
extracted (eigenvalue = 2.7) and consisted of 10 items that describe people’s perception of the Omani national 
TV performance attractiveness towards people with disability. Only one item was deleted from Factor 2 because 
it loaded substantially low      (< .30). Table 1 shows item loadings of both factors. The two factors correlated at 
.35, p < .01. The item-total correlation ranged between .45 and .62 (p < .001) for the performance quality 
subscale and between.42 and .56 (p < .001) for the performance attractiveness subscale. These values were in 
accordance with Nunnally and Bernstein’s recommendation that corrected item-total correlations should be at 
least .30 to provide evidence of internal consistency (Nunnally & Bernstein, 1994). 
Table 1 
Item loadings on the performance quality and the performance attractiveness subscales  
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Statements Performance 
quality 
Performance 
attractiveness 
1. I think that the Omani national TV presents useful information 
about intellectual disability. 
.76  
2. I think that the Omani national TV presents awareness programs 
about methods of teaching a intellectually disabled person. 
.74  
3. I think that the Omani national TV presents counseling programs 
for the family with a intellectually disabled person.  
.71  
4. I think that the Omani national TV presents awareness programs 
about possible reasons for intellectual disability. 
.67  
5. I think that the Omani national TV presents specialized programs 
for intellectually disabled children.  
.63  
6. I think that the Omani national TV plays an important role in 
making the society aware of intellectual disability. 
.60  
7. I think that introducing intellectual disability specialists in the 
Omani national TV programs makes these programs more effective.      
.60  
8. I think that the Omani national TV presents clear and simple 
information about intellectually disabled persons.   
.57  
9. I think that the Omani national TV cares about making people 
aware of the diagnosis of intellectual disability.     
.55  
10. I think that the Omani national TV presents awareness programs 
about types of intellectual disability.   
.52  
11. I think that the Omani national TV plays an important role in 
making the society aware of intellectual disability. 
.50  
12. I think that the Omani national TV presents awareness programs 
about methods of teaching intellectually disable people.  
.47  
13. I think that the Omani national TV presents programs that support 
families with intellectually disable persons.  
.44  
14. I ask one of my family members to record TV programs on 
intellectual disability when presented during my work time.  
 .71 
15. I feel upset when watching TV programs on intellectual 
disability.*  
 .66 
16. I regularly watch the Omani national TV programs on intellectual 
disability.   
 .62 
17. When the Omani national TV presents a movie on a intellectually 
disabled person, I keen on watching it.   
 .60 
18. I feel that the Omani national TV lacks presenting programs on 
intellectual disability.*  
 .57 
19. I think that the Omani national TV plays an important role in 
raising people interest about intellectually disabled persons.   
 .52 
20. I think that when the Omani national TV presents programs on 
intellectual disability, it attracts a large number of viewers.   
 .46 
21. I feel boring when the Omani national TV presents many programs 
about intellectual disability. * 
 .46 
22. I prefer that the Omani national TV presents more specialized 
programs on intellectually disable persons.   
 .44 
23. I think that the Omani national TV communicates with different 
categories of viewers when presenting information about intellectual 
disability.  
 .43 
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Note. * Negative items. N = 130. 
2. Internal consistency reliability of the Omani National TV Performance Scale  
A Cronbach’s alpha coefficient was used to evaluate the internal consistency reliability of the Omani National 
TV Performance Scale. The Cronbach’s alpha coefficient was .85 and .82 for the performance quality subscale 
and the performance attractiveness subscale respectively. The Cronbach’s alpha of the Omani National TV 
Performance Scale was .88.   
 3. Mean Differences 
(A) Levels of performance of the Omani National TV towards people with disability  
One sample t test was used to examine the level of participants’ perception of the Omani National TV 
performance towards people with disability. The theoretical means of the performance quality (M = 26) and the 
performance attractiveness (M = 20) subscales were compared to the actual means of these two subscales. The 
analysis  summarized in Table 2, demonstrated that participants’ have low perception of the Omani National TV 
performance towards people with disability.  
 Table 2 
Participants’ perception of the quality performance and the attractiveness performance of the Omani National TV 
 
 N M SD df T 
Performance quality    130 23.5 2.6 129 - 3.86 
Performanceattractiveness 130 18.2 2.2 129 - 4.52 
 Note. p < .05 for all instances  
(B) Gender differences in perception of the Omani National TV Performance 
An independent samples t test was used to examine gender differences in perception of the Omani National TV 
performance towards people with disability. The analysis, summarized in Table 3, demonstrated non- significant 
differences between males and females in their perception of the quality performance and the attractiveness 
performance of the Omani National TV.  
Table 3 
Gender differences in the quality performance and the attractiveness performance of the Omani National TV 
 
 Gender n M SD df t 
Performance quality Males 68 21.3 2.3 128 1.32 
 Females 62 20.9 2.5   
Performance attractiveness Males 68 17.5 2.2 128 1.38 
 Females 62 17.2 1.9   
 Note. p > .05 for all instances, N = 130.  
4. Correlational analysis 
Findings of Pearson’s correlation coefficient analysis, summarized in Table 4, among performance quality, 
performance attractiveness, perception of TV social role, persuasion of TV information on disability, and TV 
watch showed that these variables correlated positively. 
Table 4 
Pearson’s correlation coefficient analysis among TV performance quality, TV performance attractiveness, TV 
social role, TV persuasion of information on disability, and TV watching  
 1 2 3 4 5 
1. Performance quality,  -     
2. Performance attractiveness .35 -    
3. TV social role .31 .28 -   
4. TV persuasion .30 .34 .30 -  
5. TV watching .37 .35 .32 .30 - 
Note. N = 130. p < .01 for all instances 
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Items in each subscale based on the questionnaire form 
 
Performance quality (13 items): 13, 18, 22, 15, 23, 14, 39, 33, 17, 16, 14, 19, 21 
 
Performance Attractiveness (10 Items): 28, 26, 27, 31, 24, 35, 37, 30, 32, 36 
 
Negative items in both subscales:  26, 24, 30 
Discussion 
The purpose of this study was to investigate the perception of the Al-Wafaa Center Care employees regarding the 
Omani TV performance towards people with ID. Related purposes were to discover the factors that represent this 
perception and to examine if the difference of employees’ gender would affect their perception.  The results of 
the study showed that employees’ perceptions can be represented by two factors: 1) performance quality, 2) 
attractiveness, which correlated positively. The findings of the study reported that employees perceive the Omani 
National TV performance towards people with ID negatively and regardless of their gender, there were no 
differences in employees’ perceptions. The findings can be discussed in relation to similar literature and previous 
research studies.There seems to be a general consensus in the literature that the television significantly influences 
how people with intellectual disabilities are perceived by society (Levine, 2004; Saito & Ishiyame, 2005). This 
inevitably affects the lives of these individuals and the people who care for them. It also raises awareness of the 
unspoken stereotypes that exist in popular culture regarding people with disabilities as a group (Alkhamis & 
Salawi, 2008; Shahin, 2008). This may prove to be a valuable tool for reasoned and informed advocacy when 
clinicians speak for or about persons with intellectual disabilities (El Shourbagi, 2008; Erickson et al., 1989). 
There is less agreement, however, about the way in which the media shape norms related to the well-being of 
people with ID (Alcalay & Bell, 2001). The Model of Pathways of Mutual Influence Involving Media Portrayal 
of the Integration of Persons with Disabilities (El Shourbagi, 2009) revealed the importance of the 
complementarity between the initial emitter and the relay transmitter to provide suitable messages to the public, 
to persons with ID and their parents. Thus, the model proposes that a differentiated social representation of 
persons with ID may help to enhance the chance to achieve the inclusion of persons with intellectual disabilities 
(Department of Health, 2007; Wilkinson & McGill, 2009) Although this study reports the Omani television as 
unfair towards people with ID, this model portrays the responsibility to deliver beneficial media messages to 
people with ID as a partnership between the initial emitter (minister, ONG, etc.) and mass-media (TV, Radio, 
etc.) thus helping the television playing its role in the inclusion of people with ID, which in turn leads to 
improving positive perceptions of employees towards television. 
The responsibility of the initial emitter should not be limited to advising or encouraging the media to improve 
messages dedicated to the ID, but should also include the most important acts like reducing advertising taxes 
during programs issued for people with ID, supporting these programs financially, providing literary awards, 
training TV journalists, etc.. 
The study showed also a positive correlation between the social role of TV, the persuasion of TV information, 
and the TV watch. A limited number of studies indicate that these factors are correlated positively (El Shourbagi, 
2009; Al Khamis & Salawi, 2008). Most of this study showed that television is the most watched mass-media by 
persons with Id, their families and other public regardless of those factors.  
The results showed that there is no difference between the participants in relation to gender. This result indicates 
the idea that all participants have the same need toward television, the need to improve the image of people with 
disabilities for their inclusion in society. This need could be translated by more sophisticated and adapted 
programs. The influence of television on society increases the importance of this need. (Levine, 2004; Burd, 
1997; Saito &Ishiyame, 2005; Haller, 1997; Harnet, 2000; Shahin, 2008, Alkhamis & Salawi, 2008) 
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Finally, we can mention that television as a medium with various techniques could be used to perform this task 
satisfactorily. The leaders of mass-media should then take the opportunity to change their messages in terms of 
form and content, consulting specialists to better serve the customers of intellectual disability and their parents 
taking into account their characteristics and their needs (Langevin, 2003). 
Implications 
Thus, we can give some recommendations from this study: 1) Improve the explanations given by the TV 
journalist (clarity, flow, extension), 2) Reduce unnecessary and scientific information to minimize or eliminate 
the confusion to the receiver, 3) unify and set schedules for programs concerning intellectual disability, 4) 
representing a person with ID in movies should be done without exaggeration or humiliation, his role should be 
part of the story, 5) Add advertisements that show the available services that the state provides to people with ID 
6) Composing a partnership committee between media agencies and concerned ministers to develop rules 
regulating the production of media messages issued for this clientele. 
Conclusion 
Television as a means of mass communication available to everyone should take into consideration the 
characteristics and needs of all segments of society. In this regard, collaboration between the community and 
media agencies interested in this clientele is certainly an idea that we should explore and develop in the interest 
of adapting television content in order to facilitate the access of information to people with ID and their parents, 
and thus promote their social inclusion. 
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